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Executive Summary

“Profit in business comes from repeat customers, customers that boast about
your project or service, and that bring friends with them” - W. Edward Deming

The present study is undertaken by CIDCO with a
view to take stock of the progress of Navi Mumbai
made over last 38 years in terms of economic activity,
employment, investment and turnover in wholesale,
retail, service sector and open markets in the city and
to provide certain benchmarks to the city planners and
policy makers of Navi Mumbai to devise strategies
for more effective future planning of the newly
developed city. The report is a sequel of the earlier
study entitled Health Infrastructure, Facilities,
Personnel and Services in Navi Mumbai based on the
Census of Hospitals, Nursing Homes, Clinics and
Pathology Labs., conducted in Navi Mumbai by
CIDCO in 2008. The present study on the commodity
markets in Navi Mumbai which includes the
wholesale, retail, service industry and open markets,
focuses mainly on the economic activity, employment
generated, investment, turnover and socio-
demographic and economic characteristics of the
employees of this sector of economy. The extent of
satisfaction of the employees on 10 infrastructure
facilities provided in the city, namely, roads, water,
electricity, pollution free environment, security,
cleanliness, health facilities, car parking facility,
garbage disposal facility and transport facility, has
also been ascertained. The objectives of the study are
summarised below:

The Objectives

The primary objective of the present study is to review
the existing scenario of commodity markets in Navi
Mumbai, their developments, economic activity,
investment, annual turnover and number of employees,
their age-sex structure and their average monthly
income.

Salient Findings in Brief

This section gives the summary of the salient findings.
ES Table 1 presents the information on total number of
units, total number of employees and annual turnover
(in billion Rs.) of the wholesale markets in Vashi,
Panvel and Kalamboli and of retail, service sector and
open markets in Navi Mumbai which accomplishes a
major part of the objectives of the present study. This
table has been prepared from the results presented in
Chapters 2 to 5 of this report.

As can be seen from the table, there are 60235 numbers
of establishments in all the types of commodity
markets in Navi Mumbai. The largest numbers of units
(28031) are in retail markets. The total numbers of
employees working in all the markets are 233593. The
total yearly turnover of all the five types of the markets
is 140.31 billion rupees. APM had both the largest
number of employees and annual turnover.
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ES Table 1: Total number of units, employees and annual turnover (in billion Rs.)

Market Units Employees Turnover
1. Wholesale Markets
APM, Vashi 5679 67884 50.42
APM, Panvel 175 1504 1.15
Iron & Steel Market, Kalamboli 2077 18414 38.74
2. Retail Markets 28031 86896 17.02
3. Service Industry 11187 39266 30.2
4. Open Markets 13086 19629 2.78
Total 60235 233593 140.31

Note: Annual turnover is for the year 2006-'07

Trends of Arrivals of Goods/Commodities in APM,
Vashi and Panvel: A Cautionary Observation.

The arrivals of almost all the goods/commodities
showed a downward trend, particularly after 2004 -
'05. This is clearly ostensible in Figs. 2.2 to 2.7 of
Chapter 2. In the backdrop of continuously increasing
population of Navi Mumbai these observations are
not only surprising but cautionary too. If this
downward trend of commodity inflows continues, the
very purpose of wholesale APM and their
infrastructure development would get lost. One
obvious question thus arises “Should we presume that
the agriculture produce wholesale markets are
loosing their significance due to growing number of
big malls and departmental stores in the city?” The
answer to this question may perhaps be in affirmative.
In fact, some multinationals and big corporate houses
have started procuring the agricultural produce
directly from the farmers and transporting it to their
retail outlets which remove the role of the
middleman/brokers. The worst affected from this
change would be Mathadi workers for whom
Agriculture Produce Markets are the source of

livelihood. The culture of
shopping from Malls is growing
at a faster rate. Seeing the rising

sector has also experienced a negative impact of Malls
particularly if they are located in their close proximity
(AT Bureau, 2009).

Distribution of Units by Type of Establishment and
Node

ES Table 2 presents the distribution of units for each of
the four types of commodity markets studied in this
report by node, MIDC, Panvel and Municipal Councils
and villages of Navi Mumbai. The total numbers of
units in Navi Mumbai are 60235. As can be seen from
the table, the total number of units in wholesale
markets, retail markets, service industry and open
markets are 7931, 28031, 11187 and 13086,
respectively. The largest number of units of wholesale
markets, retail shops and service industry are located in
Vashi. However, the number of shops/stalls of open
markets is highest in villages.

ES Table 2: Node wise distribution of units by type of establishment

lari £ Malls in the citv i Wholesale Retail Service Open
popularity 0. Malls in t e.Clty 1t Markets Markets Industry Markets
seems unllkely to witness Airoli B 1513 671 346
reversal of declining trend of Ghansoli a 707 336 200
arrivals of agriculture produce KoparKhairane - 1628 671 674
and other eatable products in Vashi 5679 5672 2014 1257
APM in the future. Though the Sanpada - 878 447 382
downward trend of arrivals of Izl - 20 GED A
. . Belapur - 916 447 830
goods/commodities in Kharghar ) 1064 447 515
wholesale markets as observed kalamboli 2077 1019 559 469
during recent years may be new Jui-Kamothe - 519 224 111
to many in India but it has been New panvel - 2202 1007 453
witnessed in western countries Dronagiri - 360 112 20
since long back. As a result the BALIDIC . 127 A ory
. Villages - 4801 1790 2236
concept of trading through PMC 175 2451 395 1863
wholesale markets is completely UMC B} 941 204 340
vanished in most of the Total 7931 28031 11187 13086

developed countries. The retail



Ownership Status of Shops/Establishments

ES Table 3 presents a comparative picture of
ownership status of three types of shops/
establishments, namely, retail shops, service industry
shops/establishments and open market shops/stalls.
The data show that the largest proportion (73.7%) of
shops/stalls of the open markets had ownership status
followed by retail shops (45.9%). The majority of
service industry establishments were rented. Since
most of the service industry establishments require
larger areas for its establishments, the cost may be
higher; whereas the shops/stalls of open markets
which are mostly of smaller size are relatively much
cheaper. Therefore, to own them is within the reach of
alarger segment of the business community.

ES Table 3: Ownership status of shops /
establishments

Type of Market Owned (%)  Rented (%)
Retail Shops 45.9 54.1
Service Industry/ 36.2 63.8
Establishment

Open Market Shop/Stall 73.7 26.3

Average Monthly Income of Employees

ES Table 4 gives average monthly income of the
employees of retail, service industry and open
markets. The average monthly income of the
employees of service industry establishment is found
highest (Rs. 15,821/-) followed by those working in
retail shops (Rs. 15,130/-). As expected, the average
monthly income of all those engaged in business in
open markets is much much below than those
working in retail shops or service industry
establishments. In open markets the shops/stalls are
generally small with little or no furniture and are run
by one person who may be the owner as well as
seller/worker. The investment on these shops/stalls is
also much less than that on retail shops and service
industry establishments.

ES Table 4: Average monthly income of
employees by type of market

Type of Market Average Monthly
Income (in Rs.)
Retail Market 15,130/ -
Service Industries 15,821/ -
Open Market 8,538/ -
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Level of Satisfaction of Employees about
Infrastructure facilities

A question on the level of satisfaction was asked from
shopkeepers about infrastructure facilities in Navi
Mumbai. The infrastructure facilities included: Road,
Water, Electricity, Pollution, Security, Overall
cleanliness, Health, Parking, Garbage disposal, and
Transport facility. The level of satisfaction was
ascertained through the percentages of the respondents
answering either of the three choices namely,
“Satisfied”, “Partially satisfied” and “Dissatisfied” for
each of the above 10 physical facilities in the city. The
findings are summarised below in ES Table 5:

ES Table 5: Level of satisfaction of employees
on infrastructure facilities

High Satisfa ction Moderate Satisfaction Low Satisfaction
Was on Was on Was on
Roads (64.4%)* Health (39.3%) Pollution (29.4%)
Transport (84.5%) Overall Parking Facility

Cleanliness (39.1%) (24.6%)

Electricity (47.1%) Garbage Disposal(38.5%) -

Water (44%) Security (36%) -

* Parentheses give percentages of employees
who expressed satisfaction

In the above table ten infrastructure facilities on which
the level of satisfaction / partial satisfaction /
dissatisfaction was ascertained, have been classified
under three categories of the level of satisfaction: (i)
High satisfaction level (Those facilities on which 40%
or more of the respondents expressed satisfaction); (ii)
Moderate satisfaction level (Facilities on which more
than 30% but less than 40% reported satisfaction); and
(ii1) Low satisfaction level (Infrastructure facilities on
which 30% or less respondents were satisfied). As can
be seen from the table, roads, transport, electricity and
water facilities had the high level of satisfaction. It
may, however, be noted that we have only presented
the percentages of respondents who reported
satisfaction on the ten items of the infrastructure
facilities of the city. The percentage of those who were
partially satisfied is not given.

The infrastructure facilities which fall in moderate
level of satisfaction are health, overall cleanliness,
garbage disposal and security. Among the four items
the least percentage of the respondents were satisfied
with the security.

The low level of satisfaction expressed by the
respondents was pollution and parking facilities. Only
29.4% and 24.6% were satisfied with the pollution and
parking facilities in the city, respectively.
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Residential Location of Employees

ES Table 6 presents the residential location of
workforce working in shops of Navi Mumbai. Out of
the total employees, 61% of employees reside in
different nodes of Navi Mumbai; 12% in villages
(which also include Panvel and Uran Municipal
Councils) of Navi Mumbai and a tiny proportion
(0.4%) in MIDC area. It has been observed that 11%
of'the employees come from Mumbai to work in Navi
Mumbai and 15% from Mumbai Metropolitan
Region (MMR) like Thane, Kalyan, Dombivili and
other areas. The data presented in the table shows that
more than 70% of the employees working in Navi
Mumbai reside in the same city and its adjoining
areas.

ES Table 6: Residential location of employees

Residential location Number Percentage
Nodes of Navi Mumbai 53,007 61.0
Greater Mumbai 9,559 11.0
MMR 13,554 15.0
Villages of Navi Mumbai 10,428 12.0
MIDC area 348 0.4
Total 86,896 100.0

Mode of Transport Used to Commute between
Residence and Workplace

The major modes of commuting from the place of
residence to workplace are 'Walking', 'Bus',
'Railway's local trains', and 'Other vehicles'. The
category of transport includes 'Auto rickshaw/taxi',
'Car', '"Motor Cycle/scooter’, and 'Bicycle'. ES Figure
1 gives the percentage distribution of shops
employees by mode of transport used to reach their
workplace. As can be seen from the figure, the
majority (45.9%) of the employees reaches to their
workplace by walking followed by those who
commute by bus (21.8%). All those who travel by
local train constitute 15.6% of the total shops
employees. 16.7% commute by other vehicles. The
figure also gives the break-up of the types of vehicles
the employees generally use to reach their workplace
(see Appendix Table 3.13b). As is evident from the
figure, among those (16.7%) employees who travel
by 'other vehicles', the majority (38.3%) reach their
workplace by Auto Rickshaw or Taxi followed by
those (26.3%) who come to their workplace on Motor
Cycle or Scooter. Bicycle is also seen as frequently
used mode of transport in suburbs and villages. 22.4%
of the shops employees use bicycle to reach their
workplace. Only 13% of employees come by their
own car.

ES Fig. 1: Percentage distribution of employees by
mode of transport used to reach place of work
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Source: Appendix Tables 3.13a & b

Place of Origin of Employees

ES Figure 2 gives the percentage distribution of
employees by place of origin. It is observed that the
majority (51.7%) of shops employees were from
Maharashtra state followed by Southern States
(17.8%). 20% of employees had come from Bihar and
Uttar Pradesh with nearly equal percentage from each
of the two states. The percentages of shops employees
who migrated from the states of Gujarat, Rajasthan
and Delhi, were 3.7%, 4.5% and 2.3%, respectively.
The statistics presented on place of origin of
employees should be taken with caution.
Unfortunately, the information on 'duration of stay' in
Navi Mumbai was not taken from the respondents.
Thus, among those who had reported their place of
origin other than Maharahtra, some may be living in
Navi Mumbai or Mumbai for more than 15 years and
therefore they acquired the status of residents of
Maharashtra state and cannot be regarded as migrants.







